A short man’s haven

Queen St. store caters to the small businessman

By Ricnaro McKercow
When one walks through the door of
Shart Man by Brow
West,
the world where the tall are at no

ms on Cuecen St

ne enters a modest pocket of

advantage.

Every business must have a niche,
and no one understands this more
than Lou Brown, the owner of rwo
Brown's stores in Toronto, anc on
Queer ue Rd.
where high-end clothes are sold for

n, and one on

no ane over 58
“[Brown's] truly is a short mans
world,” he says with pride in his
Cucen 51, laca
The shop started out as a second-

hand clothing store that Lou's father,
Willic Brown, began in the carly 205,
after immigrating 10 Toronto from
his narive Poland,

When Lou Brown quit school 1o
wark at the store at the tender age of
15, the Browns decided thar it was
time 1 start selling only new cloth-
ing. Lou Brown, a short man him-
self, found an affinity for making
clathes for other shon men who
wanted 1w dress smart, and afier

awning the business for sev
e dedicared the upstairs loft
Queen siore 1o such merchandise
After some soul scarching and prac-

tice vover, he decided that he
would take 2 gamble, and sell exchu-
10 short men. This involved
goadbye 1w many of his rega-
lar customers, and almost starting
from serarch. Iv was a show stare, bur
the gamble paid off. In 1982, Brown
opened a second store ar 1975

“This is the only
store in the city
where a customer
comes in, spends two
to three thousand
and says ‘thank you'.”
— Short Man by
Brown’s owner
Lou Brown.

Avenue Rd. This was around the
thar  Brown had
spproached mainstream manufactur-

wame  nme

ers, and can now offer clothing cut
sght from such |

bels as Hugo Boss,
atti, and even Tommy Hillfinger,

Brown's has buile up a large number
of faithful clients all aver the world,
Doug, Henning, Rick Moranis and
Frankic Avalon include some of the
better known customers.

“This is the only store in the city
where a customer comes in, spends
two to three thousand and says
‘thank you',” he says, noting the dif-

Lou Brown checks over his latest
shipment of socks,

fieulty of finding clothes rhar fir
properly for the short man. One of
Brown's fond memories of building
his store up happened years ago,
when a couple came in, in a rush to
buy a single item. However, when
the man saw Browr’s upstairs loft
with clothing in his size, he slowed
down and took his time to peruse the
merchandise.

Browns is now operaring with the

help of the family's fourth genera-
tion; Lou Brown's son, and his
granddaughier arc i
ning the stores, a face that he dhinks

ved in run-

nesnates with the customers,
“The Avenue Rd. lo

of a family oriented-siore,

tion is more
b says
Brown has reccived many offers to
sell his Queen St location. And
although he has heen through a
depression, and several dramaric
changes in the type of business he

runs, he intends on keeping his loca-

L1004 Constant,
“Wiere here 1o stay,” he says.



